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ERNIE PYLE IN 


COLUMNS HE EVER WROTE 


OFFERED THIS TRIBUTE 


TO THE MUD-SLOGGING 








I love the infantry because they are the underdogs. They have no 
comforts, and they even learn to live without the necessities, and fr 
in the end they are the guys that wars can't be won withoutM 
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the infantry, in the deep desire to bring to the screen 
a motion picture capturing the very essence of G. I. 
Joe — his hardships and tears, his courage and his 
laughter, Lester Cowan has produced an epic film. 



Finally it has come to the screen — G. I. Joe’s story — 
seen through the writings of the man who knew him 
best and reflected all he was — Ernie Pyle. 



Mr. Showman, Ernie Pyle’s “Story of G. I. Joe” cannot 
be oversold. It has been called, rightly, “One of the 
greatest films to come out of Hollywood.” Here is the 
picture America has been waiting for. 




The pages which follow show you how completely 
Ernie Pyle and “G. I. Joe” are bound up in the hearts 
and minds of Americans. In bringing this film to 
your community you are putting on screen all that is 
good and noble in American life. You are showing the 
American people their own boys as they were seen by 
Ernie Pyle. You are rendering a service to your com¬ 
munity by playing an entertainment masterpiece. 


Here indeed is the picture the world will never forget 
— from the man it will always remember! 
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NEWSPAPERS 


To the 22,000,000 Ernie Pyle fans who have fol¬ 
lowed his column faithfully in 700 papers blanket¬ 
ing the country, Ernie Pyle’s “Story of G.l. Joe’’ is 
the greatest motion picture event in many years! 
These 22,000,000 represent the greatest pre-sold 
audience in the history of the movies-just as the film 
is the most keenly awaited feature in the history 
of the movies! 


NATIONAL 

MAGAZINES 

To the countless millions who have seen, read and 
remembered the articles and pictures featuring 
Ernie Pyle, the movie connected with his name and 
his great work is the one they have been waiting 
for! Typical of the coverage is this LIFE layout of 
SIX PAGES AND COVER WHICH TOLD THE STORY 
OF ERNIE PYLE AND THE “STORY OF G.l. JOE,” . . . 
and this is only a small part of the national maga¬ 
zine coverage given Ernie Pyle’s “Story of G.l. Joe!” 



books • 


An audience of the 1,150,000 readers of Ernie 
Pyle’s best-seller “Here Is Your War,” and an 
audience of 750,000 others who read his sec¬ 
ond sensational book “Brave Men” are ready 
for the release of the mighty film based on 
those great works! 
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AND STILL MORE 


MAGAZINES 


Rarely have the fan magazines followed so 
closely every detail in the production of a 
motion piicture. Yet for months, columns and 
columns of space in pictures and stories have 
been given to Ernie Pyle’s “Story of G.l. Joe.” 
Never before have you been so assured of 
a fan audience so completely pre-sold! 


AD 

CAMPAIGN 


This ad campaign pegged to reach “the most 
with the best” has brought Ernie Pyle’s “Story 
of G.l. Joe” into millions of homes in an ad 
avalanche that sells the best elements of a 
great picture. 

Ads have appeared in: 



SUNDAY 




reaching 
4,250,000 readers 


TIME: 


reaching 
1,250,000 readers 
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niching 22,400,000 
readers of 53 Sunday 
comic newspapers! 


| FAN MAGAZINES: 

12,600,000 fans saw the ad 
in their favorite magazine! 


LIBERTY:, 


,350,000 saw the ad. 


TRUE STORYi 2,250,000 

saw the ad. 


feOMICS: 
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THIS IS THE 
RADIO 
COVERAGE THAT 
PRESOLD THE 
LARGEST 

AUDIENCE IN 
MOTION 
PICTURE 
HISTORY! 


CAVALCADE 
OF AMERICA « 

LISTENING AUDIENCE • 9,300,001 l 

The record-breaking radio programming 
accorded Ernie Pyle’s "Story Of G. I. Joe” 
teed off with a Cavalcade dramatization of 
"Here Is Your War,” the book on which the 
film is based. One of the most popular shows 
on the powerful NBC network, "Cavalcade’s” 
salute brought the message of the film t J 
nearly 10,000,000 listeners! 


SPECIAL 

PREVIEW 

BROADCAST « v - 

LISTENINC AUDIENCE • 5,000,000 ' 

War correspondents George Lait, INS; Hal 
Boyle, AP; Bill Heinz, New York Sun; Bill 
Downs, CBS; Bob Reuben, Reuters; Miss Iris 
Carpenter, Boston Herald, and Miss Lee Car- 
son, INS; all recently returned from the fronts 
took time out to add their tributes to Ernie 
Pyle and their raves for Lester Cowan’s great 
film, Ernie Pyle’s “Story Of G. I. Joe.” The 
broadcast, first of its kind in the history of 
radio, emanated from U. A.’s own projection 
room and reached listeners throughout the 
Eastern seaboard. Repeats via pressings of the —* 
program’s highlights will be heard in cities 
throughout the country. & 




WE, THE PEOPLE 

LISTENING AUDIENCE • 12,900,000 


In a powerful broadcast, We, The People paid dramatic tribute to the courage and sacrifice of war corre¬ 
spondents who cover the fronts. Special stress was laid on the unforgettable and unparalleled contribution 
made by the most beloved of all war correspondents —Ernie Pyle. Burgess Meredith was introduced on 
the show and delivered as moving a tribute to Ernie Pyle as has ever been heard on the air. Credit (within 
propriety) was given Meredith’s starring role in Ernie Pyle’s “Story Of G. I. Joe.” 


ARCH OBOLER SHOW 


( MUTUAL ) 


LISTENING AUDIENCE • 12,000,000 




This outstanding dramatic show thrilled listeners of 
Mutual’s 200 stations with a special dramatization of 
the life of Pyle done by that master radio dramatist- 
director, Arch Oboler. Once again, Burgess Mere¬ 
dith, star of the film, played the role of the beloved 
w ar correspondent. 


VOX POP 


(CBS) 


LISTENING AUDIENCE • 12,500,000 


Preceding the world premiere of the Cowan masterpiece, 
Vox Pop moved to Dana, Indiana, to do one of the great¬ 
est broadcasts ever heard over the CBS network. Ernie 
Pyle’s father and mother and many of the people who 
knew the correspondent as a boy were heard on the show. 
A nostalgic homey program recreated the boyhood of the 
man whose untimely death was such a blow to America. 


HILDEGARDE SHOW,., 

s* 

LISTENING AUDIENCE • 20,000,000 


EARL WILSON SHOW 


(MUTUAL) 


Hildegarde introduced, on her popular show, Ann 
^ionell’s “Linda,” one of the song hits from Ernie 
Pyle’s “Story Of G. I. Joe.” Along with the introduc¬ 
tion of the song went a substantial plug for the title 
and star of the great film. 


LISTENING AUDIENCE • 4,750,000 


On one of Mutual’s big coast-to-coast hook-ups, using its full sta¬ 
tion strength, N. Y. Post columnist Earl Wilson saluted Producer 
Lester Cowan and his mighty motion picture, Ernie Pyle’s “Story 
Of G. I. Joe.” 


WE, THE PEOPLE 

LISTENING AUDIENCE • 12,900,000 


Second accolade accorded Ernie Pyle’s “Story Of G. I. Joe” by this popular show was broadcast from 
Albuquerque in connection with the world premiere of the film. We, The People brought to its micro¬ 
phones, the local editor of the Scripps-Howard newspaper; Mrs. Ernie Pyle was picked up and other 
interesting personalities made this “Story Of G. I. Joe” interlude an unforgettable event. 




AND U.A. RADIO HAS OTHER BIG SHOWS PREPARED 
TO BREAK AROUND RELEASE TIME... THEY'LL SELL 
SEATS ,,. JUST AS THESE GREAT BROADCASTS DIDl 





(Miga 



NATIONAL TIE- 




PUBLISHING BOOK TIE-OP 
BETS WIDE CIRCULATION! 

This attractive special issue of Ernie Pyle's ‘‘Story Of G. I. Joe” (based on 
the best-seller ‘‘Here Is Your War") hits newsstands, bookstands, department 
stores and libraries in hundreds of cities across the country in an unequalled 
distribution of a great book! The special issue is illustrated with eight scenes 
from the hit movie, and includes colorfully drawn end-papers and the original 
Carol Johnson sketches. 

2500 window cards will be distributed in key spots. Newspaper ads, plugging 
the book and picture, will be placed day and date in all principal cities. 

For information regarding local dealers and newspapers handling this tie-up 
contact WORLD PUBLISHING CO., 2231 West 110th Street, Cleveland, Ohio. 


t • • • t 


• • 


PERSONNA BLADES AD 
SELLS STAR, TITLE! 

Burgess Meredith, star of Ernie Pyle’s ‘‘Story Of G. I. Joe,” is featured in this 
Personna Blade ad which will appear in leading national magazines and 197 
newspapers throughout the United States! 

Watch for the ad in these leading magazines: 

TIMES MAGAZINE - September 10th 
LIFE MAGAZINE - September 24th 
THE NEW YORKER - September 8th 
ESQUIRE — October issue 

Combined circulation for magazines and newspapers totals more than 
20,000,000 — for one pre-selling ad! 
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“8.1. JOE” MUSIC ACCORDED 
EXTENSIVE PLUGGING! 
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"LINDA," "INFANTRY MARCH,” and “TEN 
THOUSAND MILES,” the outstanding song 
hits from Ernie Pyle’s ‘‘Story Of G. I. Joe,” 
published by Crawford Music, are proving 
top sellers at music counters everywhere. 
This attractive four-color cover for “LINDA” 
is typical of the eye-catching pre-selling ac¬ 
corded Ernie Pyle’s “Story Of G. I. Joe!” 


• • • • • 


BLACKSTONE CIGAR 
TIE-UP REACHES 

10 , 000 , 000 ! 

The ten million readers of THE SATURDAY EVE¬ 
NING POST, LIFE, TIME and NEWSWEEK will 
see half-page Blackstone Cigar ads featuring 
Burgess Meredith, star of Ernie Pyle’s “Story 
Of G. I. Joe.” This great pre-selling ad plugs 
the star of the film and its title! 
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signed for key city and small town use. The stunts 
and suggestions contained herein are easily adjusted 
to local conditions. 


All suggestions are slanted to sell Ernie Pyle’s 
“Story of G. I. Joe” as the great masterpiece of en¬ 
tertainment that it is. 

Follow these stunts for town-wide action! 




A TRIBUTE TO ERNIE PYLE’S “STORY OF G.l. JOE”. . . . pages 12 M3 

an entire campaign based on a tribute to a great epic. 


IN MEMORY OF ERNIE PYLE. . page 14 

bring the name of Ernie Pyle to the people of your town! 

POSTERS, LOBBIES AND SOME STUNTS. page is 

3 poster ideas which tie-in with patriotic campaigns. Also a sug¬ 
gested tie-in with veteran organizations. 


CONTESTS AND STRIPS . 

5 contests directed at radio and newspapers which sell the entertain¬ 
ment and humor of the picture.The strips suggested are sure plants! 


pages 16M7 

















MESSAGE FROM THE 
MAYOR 

Your mayor will want to give special attention to the 
film. Get him to issue a proclamation the week of your 
run—or a special statement to the citizens of your com¬ 
munity through the press calling on them to see the 
picture. 

A --^- 

NOTICE 


& 


A CAMPAIGN FOR 
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HIT THE EDITORIAL PAGES 

Nothing surpasses this film in public interest. Get your 
local editor to give editorial attention to Ernie Pyle's 
"Story Of G. I. Joe" with particular stress on the 
"Tribute". Here is a sample editorial—perhaps you can 
plant this one —if not, get your editor to write ope. 




To Ernie Pyl 


Never before has there been a Holly¬ 
wood film so timely, so close to the hearts 
of the American people as Ernie 

cploitation 




Ernie Pyle’s “Story of G. I. Joe” 


This newspaper is proud to partici¬ 
pate in our town’s tribute to Ernie 
Pyle’s “Story of G. I. Joe.” While it 
is not our custom to discuss motion 
pictures on the editorial page, we 
feel it our civic duty to call to your 
attention the film which opened last night at the 
.Theatre. 

It is a picture which every person in our com¬ 
munity should see. It is a picture always to be 
remembered. It is a picture of our “G. I. Joes” as 
seen through the eyes of the beloved Ernie Pyle . . . 
a man America will never forget. For the beloved 
war correspondent was an integral part of our coun¬ 
try and the imprint of his writings will always be 
with us. 

It seems a little strange that up until now the 
foot-slogging infantryman has remained unsung. 
However, this motion picture more than compen¬ 
sates for this neglect. The late Lt. General McNair’s 
request that the ordinary “G. I.” be given his ‘just 
bit of glory’ is fully answered in this powerful 
tribute to the plain soldier without whom neither 
battles nor wars can be won. 

The picture has a ring of authenticity — and 
through Burgess Meredith’s portrayal of Ernie Pyle 
which is a masterpiece of characterization and 
make-up — we have the feeling that Ernie is still 
with us. Events and people, war and the peculiar 
humor of war are presented faithfully, stripped of 
the heroics and melodrama that usually plague such 
pictures. 

In our opinion, Ernie Pyle’s “Story of G. I. Joe” 
is easily head and shoulders above any other film 
thus far made in Hollywood, which presumes to 
tell a story of World War II with any degree of 
authority. 

We think, too, that a visit to the. 

Theatre during the run of this picture would be 
in a sense, an American pilgrimage. 


TIE-UP WITH LOCAL 
MERCHANTS 

Here is a picture that is a natural for a cooperative ad 
taken the day after your opening. The ad reproduced 
here is along the lines suggested for your purposes. 
Get the individual business man to sign his own name 
as well as his business name, for added importance. 
He won't refuse! 



M ** ************ ** ** * *************** ******* 

I A TRIBUTE ! 

I TO ERNIE PYLE'S "STORY OF G. I. JOE" | 






^ ^ * 

: We, the undersigned, take this way to pub- * 

£ licly express our thanks to the . * 

l Theatre for granting the people of our * 

<- town a rare privilege—the opportunity to * 

l see the epic film of this war—Ernie Pyle's 

t “Story Of G. I. Joe." 

J AS AMERICANS we are proud that an -* 

l American motion picture has been pro- 

£ duced which captures all the power of the * 

American fighting man's war potential .... * 

AS CITIZENS OF THIS TOWN we are * 

<• possessed of a deep sense of gratification * 

X that other citizens of our town— soldier- * 

J citizens —have finally won their due in this * 

human film from a Hollywood studio. * 

l AS MOTHERS, FATHERS, brothers, sis- J 

* ters, and sweethearts, we are grateful that * 

* to our G.I. recognition has come in so bril- * 

liant a manner. * 

* And finally as men and women anxious to * 

X do all in our power to speed the day of 

X final victory — we thank producer Lester * 

#- Cowan for showing us in a way that is as 

£ full of laughter as of tears, THE PRICE * 

* OF VICTORY. $ 

J We urge everyone—every soul who reads * 

X this, not to miss this triumphant experience * 

—this story of our G.I.'s—taken from col- * 

£ umns and books of that greatest story-teller * 

X of this war—Ernie Pyle. * 

ERNIE PYLE’S “STORY OF G. I. JOE” 

* Starring Burgess Meredith 

* * 

Now Playing . Theatre 

* * 

Signed * 

y 

1 ***************************************** 
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CAPTURE WINDOW SPACE 

Many of the scenes from the film (see Publicity Section) 
are perfect for use as the basis of eye-catching win¬ 
dow displays. Get your local department stores, mer¬ 
chants, etc., to display these scenes along with G. I. 
equipment, and souvenirs of batte. 


FIND YOUR TOWN S TYPICAL 
"G. L JOE” 

This search can be conducted through your local can¬ 
teen, veterans group, etc. Qualifications for the con¬ 
test should include length of overseas service, age, 
branch of service (preferably infantry) and length of 
time he has lived in town, etc. Give war bond, press 
interview and introduction on opening night to the 
"typical G. I." 
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INVOLVE COMMUNITY 
ORGANIZATIONS 

Every patriotic organization will certainly cooperate 
in the selling of this picture. You can get to their wide 
membership directly through this poster which is based 
on one of our one sheets. Take the original one sheet 
along with the suggested copy shown here for qn 
effective display that will pull every community effort! 



LESTER COWAN p< 


ERNIE PYLES 


"STORY OF 

G.I. JOE 


W 


'BURGESS MEREDITH ERNIEPYlt 

Screen Play by Leopold Atlas. Guy tndore. Philip Stevenson 

Directed WILLIAM A.WEILMAN 


iVt* 


GALA PREMIERE 


This is a picture that lends itself as no other to a really bang-up, full-dress 
opening night! Invite all the big-wigs from your town, members of the clergy, 
heads of organizations. Army officials, civic heads, etc. Get the press out and 
be sure photographers are on hand. A tie-up with a local station to broadcast 
the event will make Ernie Pyle's "Story Of G. I. Joe" the talk of the town for 
weeks! Be sure to stress the fact that this is the screening in tribute to the film! 


YOUR OWN DIRECT 
MAILING PIECE 

Here's a letter which you can multigraph and send to 
your entire mailing list a week before the scheduled 
showing of the picture. 




TIE-IN WITH YOUR LOCAL STATION 

Radio can play an outstanding part in plugging the film. A good slant would 
be to arrange a radio interview with vets of World War II who have seen the 
film getting their opinion of the picture and the great human story it tells. 
Perhaps you can arrange for short spot announcements mentioning the 
picture as part of your local station's participation in the town-wide tribute! 
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IN MEMORY OF ERNIE PYLE 

Bring The Beloved Correspondent’s Name To 
The People Of Your Town! 


Ernie Pyle, beloved correspondent who was 
killed in action off Okinawa, was the inspira¬ 
tion for the filming of Ernie Pyle's "Story Of 
G.l. Joe." His unique and unchallenged hold 
on the affections of the American people every¬ 
where has placed him among the immortals 
of this war. 

One of the finest tributes to Ernie Pyle's "Story Of. 


G.l. Joe" came from Ernie himself. In one of the 
last columns he wrote before leaving the United 
States, Ernie paid high praise to LesterCowan and 
the cast of the picture for a sincere and realistic 
portrayal of the common foot-soldier. Ernie felt a 
personal admiration for the men who worked so 
hard on the film. His words and thoughts about 
it warrant wide town attention. 


1 BLOW IT UP FOR YOUR LOBBY 


l USE IT AS A BOX-OFFICE 


3 PLANT IT WITH STORES 



Bring The Column To The People! 

The column in which Ernie discusses the film can have 
a variety of uses. These are a few: 




fcb,.. 


Mounted on compo board and given prominent place in your lobby, the 
column is sure to attract notice and interested comment. 


The column can also be used as a special bally beside your cashier's booth or 
in front of it with special cut-outs for selling tickets. 






Ernie's popularity as a columnist gives you the opportunity to arrange for 
special window displays using the column as the basis for such windows. This, 
along with stills from the picture,will make up an attractive window and requires 
little or no expense. 


LOBBY OF 
NEWSPAPERS 
COVERED BY 


This special display of the newspapers for which 
Ernie Pyle wrote will make for an attractive lobby. 
Blow it up and mount it with appropriate copy! 


Order Still No. Sp. 2 


* * * 

INVITATION 
SHOWING FOR G.l.’s 


One of the endearing qualities in Ernie’s 
columns was his practice of mentioning 
the names and home-towns of soldiers he 
met in his travels from battle-area to 
battle-area. You can pay high tribute to 
Ernie’s memory and to the G.l.’s he men¬ 
tioned with this special screening. 

If there is a G.l. in town whose name 
appeared in one of the Pyle columns ar¬ 
range an invitation screening for the sol¬ 
dier and his family. After the showing 
arrange a press conference with the man. 
His comments about the film, his memo¬ 
ries of Ernie Pyle and his story of his own 
experiences are sure to merit front page 
handling. 

This screening can be arranged even if 
the G.l. himself is not at home. In that 
case an invitation to his family, with the 
same follow-up, will be effective. 
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LOBBY OF LOCAL G. I. S 


Bring Ernie Pyle's “Story of G.l. 
Joe" to the personal level! You 
can best accomplish this through 
this suggested lobby display of 
pictures of local G.I.’s! 

Make up a display of the pic¬ 
tures of local G.I.’s, mount it on 
compo board and give it a prom¬ 
inent place in your lobby. 



You can get town attention at 
a really high level by placing a 
small ad in your local paper the 
week before your run, request¬ 
ing the photographs. 




wmmSm 
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A line of copy running across the 
display will attract notice from 
all over town! 



Here are three poster ideas which bring the importance and 
the timeliness of Ernie Pyle's "Story Of G.l. Joe" to the people 
of your town in a dramatic, direct way! Plant them with local 
merchants, in defense plants, in libraries, schools and other 
public places. They are attention-getters that do a service to 
the war effort and sell the picture! 


Here's one for department stores 
and stationery store windows. 


Plant this one in schools, libraries, 
department stores. Red Cross sta¬ 
tions, AW VS headquarters and 
other war-aiding-centers! 


WN/F PYLE's “Si 

0F G. I. JOE 


Theatre 


THREE POSTERS SLANTED 
FOR COMMUNITY DRIVES! 


WAR PLANT 


Veterans’ Organizations 
Are Naturals For “G. I. Joe” 
Tie-Up! 


There isn’t a veteran’s organization in town that won’t 
cooperate with you on the selling of Ernie Pyle’s 
“Story Of G.l. Joe” if they are properly approached. 

HERE ARE A FEW WAYS YOU CAN TIE IN THESE POWERFUL COMMUNITY GROUPS 




Arrange screening for veterans in town who 
went through the Italian campaign pictured in 
the film. This is an easy screening to arrange and 
will not involve as many men as you may think. 
The publicity which will accrue from such a stunt 
is well worth the effort put into it! 



Invite the local commander of the American 
Legion or leader of a Veterans of World War II 
organization to give out statements about the 
picture. Perhaps they will agreeto conduct a con¬ 
test to find the typical "G.l. Joe of (Your Town)." 



Arrange for vet organizations to carry on inter¬ 
group publicity around the "Story of G.l. Joe." 
Perhaps you can supply their club-rooms with 
special posters and cards selling the picture. 


ARRANGE SCREENING FOR 
WOUNDED VETS! 

If there is a base hospital in your vicinity arrange a special 
screening for wounded vets. These men, who have made 
the greatest sacrifice for their country, deserve this con¬ 
tribution from you. 

The Commanding Officer of the Hospital can best de¬ 
cide which of the men would appreciate the showing. 
Contact him and have him arrange the invitations. 






























TWO TOP "MEMORY" 
QUIZZES! 

Here's a toughie that should be a sure shot with 
your local radio quiz show! It can also be planted 
successfully for newspaper use. 

NAME FIVE GREAT BATTLES OF THE WAR- 
WITH THEIR APPROXIMATE DATES 

Answers: 

Kasserine Pass —February, 1943 
Stalingrad —October, 1942 — February, 1943 
Berlin —May, 1945 
Guadalcanal —August, 1942 
Manila—March, 1945 

Other battles which are acceptable are: 

Normandy— June, 1944 
El Alamein —November, 1942 

Passes for Ernie Pyle's "Story of G.l. Joe" 
go to winners 

Or this one! 

NAME FIVE OF THE GREAT WAR FILMS 
ABOUT WORLD WAR I AND II 

Answers: 

"The Big Parade" "Sergeant York" 

"What Price Glory" "Wake Island" 

"This Cockeyed World" "Bataan" 

"The Story of G.l. Joe" 

Give guest passes for Ernie Pyle's 
"Story of G. I. Joe" 


G.l. Joe” Letter Contest 


The title of the picture suggests a swell tie-up 
with your local newspaper for a "G.l. Joe" 
Letter Contest. Have your newspaper editor 
run a story a couple of weeks before the 
playdate announcing the contest. The ob¬ 
ject is to have the friends or family of service¬ 
men submit letters received from G.l/s for 
publication. Each day a different letter will 
be printed. The contest should be concluded 
the day before the picture opens. The prizes 
will be three free newspaper subscriptions 
to the G.l/s who write the best letters in the 
opinion of the editor—and passes to Ernie 
Pyle's "Story of G.l. Joe" for members of the 
winning G.l/s families. 


POOCH PHOTO CONTEST 


No. 191 


In this scene from Ernie Pyle's "Story of G. I. Joe," the 
"thoroughbred mutt" shown with Freddie Steele, is the 
mascot of the outfit. Many people have pet dogs that have 
endeared themselves to their owners and this suggests a 
novel POOCH PHOTO CONTEST where all the entries are 
mongrels. Here's one contest in which pedigreed dogs 
are barred. 


This is what you do: Have your patrons submit photos of 
their dogs which can be used in a lobby display around 
the above still. Or else arrange to have the contest run in 
your local newspaper. Set yourself and the local news¬ 
paper editor as judges. The prize can be guest tickets for 
the opening to be given to the owner of the "beauty" 
contest winner. 


Another angle that ties up closely with the scene still is to 
have people send in photos of home town "G. I. Joe's" 
and their dogs. This stunt, too, can be used as a lobby dis¬ 
play or in your local newspaper. 

If your playdate occurs close to September 16th to the 
22nd, which is National Dog week, this suggests a further 
tie-up. 


Take your pick of any one of these slants. It's an easy and 
effective way of building up interest in the picture 


G. I. slang has captured the imagination of the entire public. 
Here's a newspaper contest based on the colorful "slan¬ 
guage" of the Army, It's sure to appeal to local editors. 

Plant this question for a one-shot contest: 

HERE ARE TEN FAMOUS, MUCH-USED "G. I." EXPRESSIONS. 

THE.THEATRE, NOW SHOWING ERNIE PYLE'S 

"STORY OF G. I. JOE" OFFERS PASSES TO THE FIRST ( ) 

PERSONS SUBMITTING CORRECT CIVILIAN DEFINITIONS. SEND 
YOUR ANSWERS TO CONTEST EDITOR - (LOCAL PAPER). 

The Expressions The Definitions 


(for your information only) 

SNAFU.."Situation Normal—All Fouled Up" 

SWEATING IT OUT.Waiting out a difficult situation 

RUGGED .Tough, difficult 

FLIP MY HD.Blow up, lose one's temper 


OH, MY ACHING BACK!.A soldier's expression of woe 


BEATS ME.It's beyond my comprehension 

.A soldier—any soldier 

*.Government Issue 

HERSHEY BARS.Gold stripes for each 6 months overseas 

CHICKENS...Colonel's eagles 


CHALLENGE READERS TO 
DEFINE G.l. “SLANGUAGE” 


UNUSUAL HONEYMOON CONTEST! 


Because of the exigencies of war, the two screen lovers shown in 
this still are compelled to spend their honeymoon in an ambulance. 
This offers a good opportunity for an UNUSUAL HONEYMOON 
CONTEST directed at women which can be planted in newspapers 
or over the radio. 

In this scene from Ernie Pyle's "Story of G.l. Joe," soon to be 

shown at the.Theatre, Jack Reilly and Dorothy Coonan 

spend a most UNUSUAL honeymoon in an ambulance. 

Suggested copy for newspapers: 

Ladies! How would you like to win two guest tickets to the showing 
of this film? Write in your answer to the question: 

HOW DID YOU SPEND YOUR HONEYMOON? 

The woman who presents the most UNUSUAL reply will be ad¬ 
judged the winner. 


Adapted for radio use, this idea can be handled as follows: 
ANNOUNCER: Ladies! How would you like to win two guest tickets 
to the opening of Ernie Pyle's "Story of G.l. Joe," soon to be shown 

at the.Theatre? In this picture, a soldier and an army 

nurse take time out from war to get married, and spend their 
honeymoon in an ambulance. That's most unusual you'll agree. 
Now, all you have to do is send in your answer to the question: 
How did you spend your honeymoon? The woman who sends in 
the most UNUSUAL reply in the opinion of this station, will be 

adjudged the winner. The contest closes on.../..... .., 

so send in your entries today. 
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THESE SOLDIERS APPEAR IN ERNIE PYLE S "STORY OF 6.1. JOE" * 

Honor Those Who Come From Your Town! * 


S/Sgt. A. MOUHALIS 
Hayti, Mo. 

T/4 J. TAIBERT 
St. Louis, Mo. 

T/4 J. R. BICHAM 
Dnuba, California 
Pvt. WELDON McCLEARY 
Aberdeen, S. D. 

T/5 G. PICKETT 
Santa Rosa, Calif. 

Pvt. A. HARRIS 
Ojai, Calif. 

T/S ED LANG 
San Miguel, Calif. 

CpI. F. Domergue 
San Francisco, Calif. 
S/Sgt. J. AYNESWORTH 
Rogers, Arkansas 
Pvt. J. W. WILKINS 
Colton, Calif. 


S/Sgt. WM; L. FAULHABER 
Wessington Springs, S. D. 

Pvt. DAVID S. WILLIAMS 
Sonora, Calif. 

Sgt. THOMAS P. FARLEY 
St. Louis, Mo. 

Pvt. OMER M. SMITH 

Valleyo, Calif 

Pvt. l'loyd SHADWICK 

Riverside, Calif. 

Pvt. RAEBURN A. PIERSON 
Tustin, Calif. 

Pvt. HAROLD SEELYE 
Bois Springs, Calif. 

Pvt. JOHN W. THOMPSON 
Newellto, La. 

Pvt. WESLEY K. COLLINS 
San Francisco, Calif. 

Sgt. CHARLES J. MARTUSCELLI 
College PI., Washington 


CpI. CHESTER NOWLEN 
Lake Village, Arkansas 
Pvt. CHARLES ROZELL 
Wisconsin Rapids, Wisconsin 
Pvt. FRED ROSS 
Halcyon, California 
Pvt. JAMES PETERS 
Long Beach, California 
Pvt. JACK FLYNN 
Missoula, Montana 
Sgt. KENNY CHAPPELL 
Pvt. ANGELO ARENA 
Bremerton, Washington 
Pvt. CHARLES COLLINS 
San Francisco, Calif. 

Sgt. DAVID CAMPBELL 
Pittsburgh, Pennsylvania 
Pvt. ARCHIE CONNELL 
M/Sgt. RONALD M. HAWTHORNE 
Pomona, California 


THE CASE 
OF THE 
ACHING 
DOGS! 


Burgess Meredith 
Enacting Ernie Pyle 
Takes Time Out For 
Needed Relief in 
ERNIE PYLE'S 
“STORY OF G.I. JOE” 


Coming. 

.Theatre 


4 Col. Mat, I6D, 60c 


Trying to concentrate 
and soak his aching feet 
at the same time proves 
too much for Burgess 
Meredith, playing cor¬ 
respondent Ernie Pyle. 


He handles that big toe gently as 
though it’s loaded with dynamite. 
“Please stop aching,” he says, 
“just long enough for me to send 
in my column.” 


Now he resigns himself and decides to 
perform a major operation on the 
throbbing member. Apparently, from 
his facial expression, he doesn’t ex¬ 
actly relish the job. 


The situation is temporarily under con¬ 
trol now. The column is beginning to 
shape up, his weary ‘dogs’ are a-dunk- 
ing and even his socks are out drying. 



□he army 

LOANED A CONTIN¬ 
GENT OF TROOPS 
COMPLETELY 
EQUIPPED FOR 
BATTLE TO OBTAIN 
THOROUGH 
AUTHENTICITY 
IN MAKING THIS 
PICTURE. 


■HE CASTING 
OF BURGESS 
MEREDITH 

IN THE ROLE OF 
ERNIE PYLE 
MET WITH THE, 
ENTHUSIASTIC 
APPROVAL OF 
THE BELOVED 
CORRESPONDENT 


W UNFORGETTABLE FILM TRIBUTE 
TO " G.l. JOES ” EVERYWH ERE! 

2 Col. Mol, IBB. 30c 


HIGHLIGHTS FROM THE UNFORGETTABLE FILM OF WORLD WAR II - ERNIE PYLE'S "STORY OF G. I. JOE" 


* 


\ 



A newspaper strip 
which tells the 
exciting story of 
a timely, action- 
packed picture! 


Mat No. I7E, 5 Cols. 75c 






On the way to the front in North Africa, the 
“G.I.’s” are surprised by a stuka dive bomber. 
This is their “Baptism under fire” and they 
scramble out of the truck to escape the deadly 
enemy machine gun fire. 


In the midst of war and the consequent death 
and destruction, two people consummate their 
love in a marriage ceremony. Burgess Mere¬ 
dith, second from the right, plays Ernie Pyle 
in the film. 


A town is taken and so is Wally Cassell’s heart. 
The lovely Yolanda Lacca, who a moment ago 
was terrified, is now fully in command of the 
situation. War stands still now.The conquered 
has made a conquest and she seems to know it 


Burgess Meredith is hard-pressed 
to report the dizzy pace of a vic¬ 
torious army. He also enjoys the 
luxury of soaking his weary feet 
after long forced marches with 
the infantry. 
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beaten, @ouaok 


presents 


ERNIE PYLE’S "STORY OF G. I. JOE" 


starring 

BURGESS MEREDITH as ERNIE PYLE 

Directed by William A. Wellman 

Screenplay by Leopold Atlas, Guy Endore and Philip Stevenson 

RELEASED THRU UNITED ARTISTS 

☆ 


CREDITS 


CAST 


ERNIE PYLE .BURGESS MEREDITH 

Lieutenant Walker .Robert Mitchum 

Sergeant Warnicki .Freddie Steele 

Private Dondaro .Wally Cassell 

Private Spencer .Jimmy Lloyd 

Private Murphy .Jack Reilly 

Private Mew .Bill Murphy 

and 

as themselves, combat veterans of the 
campaigns in Africa, Sicily and Italy 


Producer .Lester Cowan 

Director .William A. Wellman 

Screen Play .Leopold Atlas 

Guy Endore, Philip Stevenson 

Supervising Film Editor .Otho Lovering 

Associate Producer .David Hall 

Musical Score .Ann Ronell 

Louis Applebaum 

Director of Photography .Russell Metty, A.S.C. 

Sound Recording .Frank McWhorter 

Associate Art Director .James Sullivan 

Associate Musical Director .Louis Forbes 

Set'Director .Edward G. Boyle 

Make-up .Bud Westmore 

Film Editor .Albrecht Joseph 

Assistant Director .Robert Aldrich 

Research .Paige Cavanaugh 

Production Manager .Ray Heinz 


FOR THE COMBAT 
CORRESPONDENTS 

Don Whitehead .Associated Press 

George Lait .International News Service 

Chris Cunningham .United Press 

Hal Boyle .Associated Press 

Sgt. Jack Foisie .Stars & Stripes 

Bob Landry .Life Magazine 

Lucien Hubbard .Reader's Digest 

Clete Roberts .Blue Network 

Robert Reuben .Reuters 


SYNOPSIS 


(not for publication I 


The story opens in Africa where a convoy is bivouacked for the night. 
Lounging around in front of their tents are Murphy (Jack Reilly), Mew 
(Bill Murphy), Lopez (Tito Renaldo), Sgt. Warnicki (Freddie Steele), Don¬ 
daro (Wally Cassell), and "Gawky" Henderson (William Self). 

The conversation is typical of men idly passing the time away. As 
Ernie Pyle (Burgess Meredith) wanders into the scene, the voice of Axis 
Sally oozes over the loud speaker, and sings the sultry "Linda." The boys 
are distinctly in a mood from her song and Dondaro voices the thoughts 
of all, when gazing at Ernie trying to crawl into his bedroll, he inquires: 
"Pop, why wasn't you born a beautiful dame? Or even an ugly one?" 

At dawn, Lt. Walker (Robert Mitchum) hustles the men into the truck 
and tells Pyle to climb aboard if he wants to get to the front. As yet, Pyle 
has not been accepted by the gang. To them, correspondents are merely 
"Hollywood heroes" who go along for the ride. 

By nightfall, the truck arrives within sounding distance of the war 
ahead. A Stuka attacks and "Gawky" is killed. The men are more sober 
now, but at the same time they warm up to Ernie, for he has undergone 
the baptism of fire with them. 

The convoy plows on and finally reaches the front. In this, the battle 
of Kasserine Pass, a major defeat is inflicted on the Americans, who are 
obliged to retreat down the pass. As Ernie wrote, "It was one long, tired 
line of ant-like men. There was agony in your heart . . ." 

In Italy, the bombardment of San Vittorio begins and Ernie's in the 
thick of it. The streets are a mass of rubble. Bullets whiz and Dondaro 
bursts into a ruined cafe for shelter. He levels his gun at a crouching fig¬ 
ure but checks himself when he sees that it is Amelia (Yolanda Lacca). He 


falls into a momentary romantic interlude, but unfortunately, duty calls 
and he regretfully leaves. 

Meanwhile Warnicki and Walker are seeking German snipers hidden 
in the village and apparently clear them out. The devout Walker stops to 
worship at the altar and is shot at. Warnicki fires at the sniper in the 
belfry, who grabs the bell-rope as he falls. As he crashes to earth, the 
bell rings exultantly. 

With the Americans installed in the village, Dondaro settles down to 
some personal business with Amelia, and Murphy, too, takes an impor¬ 
tant step. He marries Red, a nurse (Dorothy Coonan), to whom he had 
been engaged in the United States. The young couple spend their honey- < 
moon in an ambulance. 

Once again the men are on the move until they are stymied by relent¬ 
less fire from a monastery. Orders are that the building is not to be bombed. 
The hours pass in despair, rain, mud and endless patrols—and Murphy is 
killed on one of these reconnaissances. 

Finally orders come from Eisenhower to bomb the monastery but the 
Germans dig deeper into the rubble—and Cassino is taken only after a 
bitter struggle. Warnicki has broken under the strain and is turned over 
to the medics. 

Casualties have been heavy. Ernie and the soldiers silently watch the 
approach of a line of mules bearing the bodies of the dead. Dondaro is 
leading the final mule. His tragic burden is Capt. Walker. One by one, 
the "G. I.'s" come closer—each has his own way of bidding farewell to 
his friend and leader. Ernie is overwhelmed. 

When we last see Ernie, he is trudging along on the road to Rome 
with his companions. He is one of them—and as battle-scarred. 


INDEX 
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40,000,000 people had to be satisfied.19 
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Ernie revealed as a simple, human person.22 
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Ernie Pyle’s “Story of G. I. Joe” 

Is a Picture of Vast Scope 

Ernie Pyle’s “Story of G. I. Joe,” Hollywood’s first picture to glorify the plain Ameri¬ 
can infantry soldier, the lowly foot-slogging G. I. for whom the late Lt. General McNair 
asked a just “bit of glory,” is based on Ernie Pyle’s best-seller, “Here Is Your War.” 


Because of the vast scope of 
this United Release, which will be 

shown at the.Theatre 

on ., the film was divided 

into two phases with a total shoot¬ 
ing schedule of 120 camera days. 

The first phase concentrated on 
spectacle, the making of a gigan¬ 
tic backdrop of battle against 
which the second phase, the hu¬ 
man, intimate drama of men at 


war will be enacted as reported by 
Pyle, outstanding exponent of the 
foxhole viewpoint. 

Production of the picture started 
at the California-Arizona Maneu¬ 
ver area of the Army on the des¬ 
ert near Yuma, Arizona. Using the 
same technique he did in making 
“The Commandos Strike at Dawn,” 
Producer Lester Cowan used real 
soldiers in as many as 150 roles. 


Leslie Fenton, who was invalided 
from the British Navy after win¬ 
ning the D.S.C. in the Commando 
raid on St. Nazaire, directed the 
location scenes, which called for 
the reenactment of the battles of 
Kasserine Pass, Sicily, Salerno and 
Cassino—the first time these fronts 
have been depicted on the screen. 

These battles were chosen for 
the film because they encompass 
the most complete range of Ameri¬ 
can infantry experience, showing 
the evolution of foot soldier to 
fighter, by action in the desert, 
snow-covered mountains, beach¬ 
heads and other terrain. They show 
the Yanks depending for survival, 
upon their own strength, skill and 
cunning in a situation where mud, 
snow and sleet were additional 
enemies. 

Lucien Hubbard, associate pro¬ 
ducer, is another battle-wise vet¬ 
eran on the picture having served 
in the South Pacific theatre with 
General MacArthur as a war cor- 
resnondent for Reader’s Digest. 
Both Fenton and Hubbard are also 
picture veterans of many years. 

Burgess Meredith, who plays 
Ernie Pyle in the film, was chosen 
from a long list of aspirants. An 
all-around theatre man, who has 
successfully invaded every phase 
of the entertainment world in the 
capacities of actor, writer and di¬ 
rector, Meredith, a captain in the 
army, was placed on inactive sta¬ 
tus by the War Department in or¬ 
der to portray the beloved war 
correspondent. 

Neither effort nor expense was 
spared to make Ernie Pyle’s “Story 
of G. I. Joe” an authentic and 
compelling tribute to the American 
infantryman. 



STRANGE GIFT is the polka dot tie Corp. Chester Nolan receives at 
the battle front from his folks for Christmas. The scene is front Ernie 
Pyle’s “Story of G. I. Joe,” the United Artists release, starring Bur¬ 
gess Meredith soon to be shotvn at the . Theatre. The 

G. I. on the right is Sgt. Fred Sprague. 

25B—Ttvo Column Scene (Mat .30) 


Battle Scene 
Ruins ‘Rebuilt’ 


Only in Hollywood could it hap¬ 
pen . . . where destroyed buildings 
are actually built! 

Obviously it was a much more 
difficult task than just to build in 
the accepted sense, and if you don’t 
believe it, ask William McLellan, 
who directed a crew of 112 men to 
reproduce the ruins of Cassino, 
Italy, for the filming of Ernie 
Pyle’s “Story of G. I. Joe” which 

will be shown at the . 

Theatre starting . 

From official photographs of the 
bomb and shell-torn town, James 
Sullivan, art director, constructed 
a model from which measurements 
were taken for the architect's plans. 
With these plans and constant 
checking of the photographs, Mc¬ 
Lellan reproduced the ruins of 
Cassino in such fathful detail that 
returned veterans of the Battle of 
Cassino, who visited the “ruins” 
felt instantly “at home.” 

A typical remark is, “I was 
crouched in this doorway and shot 
me a sniper in that window on 
the left.” 

The painstaking reproduction is 
in line with Producer Lester Cow¬ 
an’s objective of the most authentic 
. picture of World War II. Based on 
Ernie Pyle’s best seller, “Here Is 
Your War,” it will be the first film 
to tell the story of the war from 
the standpoint of the U. S. Infan¬ 
try. 

The Army lent a contingent of 
troops, complete with tanks and 
heavy artillery, to re-enact in vivid 
detail the crucial battles of this 
war. Most of the troops are veter¬ 
ans of the very battles which were 
screened. ^ 

Burgess Meredith plays the role 
of the famed war correspondent 
and Academy Award-winning Wil¬ 
liam A. Wellman directed. Ernie 
Pyle’s “Story of G. I. Joe” is a 
United Artists release. 



BITTER TASTE OF DEFEAT in this scene from Ernie Pyle’s “Story 

of G. I. Joe,” the next attraction at the . Theatre. The 

heart-breaking retreat from Kasserine Pass is about to begin. Burgess 
Meredith, left, plays the role of the famous eorrespondenl in the film. 
24B — Tivo Column Scene (Mat .30) 
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ought unstinted praise from Cowan and Burgess Meredr 
e famed war correspondent in this film now showing 
. . Theatre. 

’ muttered Wellman, “I had a good director and swell act< 
do you mean that?” Meredith asked. 

I” replied Wellman, “I had those actual G. I.’s for my play 
n together and told them I wasn’t going to have any top 1 
them what I wanted in the scene nor was I going to try m 
lply read them Ernie Pyle’s column on the retreat. An 
led! You should have seen their faces. When I finished, r 
We went to work. Affected by Ernie’s words, the men g 
dramatic values that I wanted. What might have been a 
requiring three or four days to shoot if we had used act 
in a morning. 

you like the scene, congratulate the G. I.’s and give P 
s was the director in this case. 


MEET ‘AXIS SALLY’ 

|^s a surprise, Infantry Cap¬ 
lin Milton M. Thornton, one 
of the technical advisers for 
Ernie Pyle’s “Story of G. I. 
Joe,” invited his brother, Air 
Corps Captain Charles H. 
Thornton, on the set of this 
United Artists release. 

When the flier arrived, he 
heard a girl’s voice, crooning 
and teasing. 

“Axis Sally!” he said. “What 
did they do, get a record of her?” 

Whereupon Captain Milton 
Thornton introduced him to 
“The Voice of Axis Sally, in 
the person of Shelly Mitchell, 
former singer with Xavier Cu- 
gat’s band. The brothers have 
heard the real Axis Sally many 
times overseas. 

The powerful film tribute to 
the American infantryman, in 
which Burgess Meredith por¬ 
trays Ernie Pyle, is the next 
attraction at the The¬ 

atre. 


Ernie Pyle Film Posed 
Many Problems For 
Producer Lester Cowan 



In selecting an actor to portray the role of Ernie Pyle, 
Producer Lester Cowan faced a formidable task. He had to 
find an actor who lived up to the picture of the war corre¬ 
spondent in the minds of 40,000,000 readers. As the pro¬ 
ducer realized, Pyle’s readers didn’t scan his column for in¬ 
formation. They read his words bcauese they felt they knew 
him and because his friendly Hoosier personality shone 
through his writings. 


As Quentin Reynolds once said: 
“The three great discoveries of 
this war are the Jeep, Spam and 
Ernie Pyle.” 

Yes, Lester Cowan had a prob¬ 
lem to solve. The answer, after 
exhaustive tests in which many 
known and unknown aspirants for 
the role were inte4»newed, proved 
to be Burgess Meredith. 

And so Captain Burgess Meredith 
was placed on inactive duty by th* 
War Department to play Ernie 
Pyle. The resemblance between the 
two men was amazing and it was 
increased by the actor’s personal 
inventory of Pyle’s mannerisms 
and characteristics following a 
visit to the columnist’s home at 
Albuguerque, New Mexico. 

Meredith, who is a reknowned 
star on both the stage and screen, 
admittedly faced the most difficult 
role of his career. However, his 
colorful range of characterizations 
in such films as “Winterset,” 
“Second Chorus,” “That Uncer¬ 
tain Feeling,” “Of Mice and Men,” 
“Tom, Dick and Harry” and “San 
Francisco Docks,” had provided 
him with an enriched background. 
The inspired performance which 
he gives as Ernie Pyle will exceed 
the fondest hopes of those who 
knew the famous correspondent. 

Once he had found a star, Cow¬ 
an’s next task was to discover a 
director to quide the destiny of 
the film. It had to be a man cap¬ 
able of mingling the pageantry of 
war with an intimate drama of 
taut emotions. Who could question 
the wise choice of Academy Award 
winner William A Wellman whose 
long career is studded with such 
successes as “Wings,” “The Pub¬ 
lic Enemy,” “A Star Is Born” and 
many others? 

In casting other leads in the 
film, Cowan felt that new faces 
would help heighten the truthful¬ 
ness of the production. Many of 
the speaking parts were filled by 
actual veterans of the North Afri¬ 
can and Italian campaigns. Others 


BURGESS MEREDITH 
28A—1 Column Scene 
(Mat .15) 

in the cast include Robert Mitchum, 
Freddie Steele, Wally Cassell, Jim¬ 
my Lloyd, Jack Reilly and Bill 
Murphy, as well as combat corres¬ 
pondents Bob Landry of Life Mag¬ 
azine, Clete Roberts of the Blue 
Network and Robert Reuben of 
Reuters News Agency. 

The Army provided a contingent 
of troops complete with battle re¬ 
galia in order to bring realism to 
the combat scenes. In addition, 
nineteen officers and nine war re¬ 
porters, all battle-scarred veterans, 
served as technical advisers. 

It is quite evident that Lester 
Cowan has spared neither effort 
nor expense to make Ernie Pyle’s 
“Story of G. I. Joe” the kind of 
tribute to the American Infantry 
which completely fulfills the desire 
expressed by the late Lt. General 
McNair. 

This United Artists reelase will 
be shown soow at the Theatre. . 



Burgess Meredith 
On His Toes 

Burgess Meredith, who portrays 
the famous war correspondent in 
Ernie Pyle’s “Story of G. I. Joe,” 
is determined not to permit his 
wife, Paulette Goddard, to out¬ 
smart him. According to his story, 
Paulette, having diligently kept up 
with her studies, is now speaking 
French like a native. She likes 
nothing better than to jabber long 
sentences at her mate and then 
watch his confusion when he 
doesn’t understand. 

Meredith is doing battle, how¬ 
ever. He consulted his friend, 
Jean Renoir, the celebrated direc¬ 
tor. as to a good French teacher. 

The teacher reported daily on 
the set of the film, where the actor 
busied himself with the text books 
learning the language. 

He has reached the stage of 
replying “the pen of my grand¬ 
mother is lost in the garden of my 
cousin” to Paulette’s flurry of 
words and she reports his pronun¬ 
ciation as very good, even if what 
he is saying doesn’t make any sense. 

Ernie Pyle’s “Story of G. I. 
Joe,” which opens at the 
Theatre on is a United 

Artists release. 


$2,000,000 For 
“6.1.” Tribute 

The late Lt. General McNair’s 
plea to America for a “bit of 
glory” for this war’s foot soldier 
receives an answer from Lester 
Cowan, whose production of Er¬ 
nie Pyle’s “Story of G. I. Joe” is 
scheduled to be shown soon at the 
. Theatre. 

This United Artists release, star¬ 
ring Burgess Meredith, is based on 
the celebrated war columnist’s 
best-seller, “Here Is Your War.” 
Pyle mirrored to millions the 
thoughts and actions of the G. I.’s 
who fight, eat and sleep in the 
mud, dust and din of the fighting 
fronts. 

Here is Ernie’s own tribute to 
the mud-slogging soldier: “I love 
the infantry because they are the 
underdogs. They are the mud-rain- 
front and wind boys. They have 
no comforts, and they even learn 
to live without the necessities, and 
in the end they are the guys that 
wars can’t be won without.” 

And these words best reflect the 
spirit of the picture. 

It is a $2,000,000 undertaking 
for Cowan and the most important 
endeavor of the dynamic producer’s 
career. 

Not only does Ernie Pyle’s “Story 
of G. I. Joe” provide an authori¬ 
tative account of the foot soldier in 
World War II, it also encompasses 
every type of land fighting. And 
this is information worthy of 
screening where the masses will see 
it. 

The battles of Kasserine Pass, 
Sicily, Salerno and Cassino are 
depicted on the screen for the first 
time. These battles were selected 
for re-enactment because they em¬ 
brace the most complete range of 
American fighter by action in the 
desert, snow covered mountains, 
beach heads and other terrain. 
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HERE'S A 
PREPARED 
REVIEW 
THAT IS 
A SURE 
PLANT 
FOR THE 
DRAMA 
PAGE! 


ERNIE PYLE’S ‘STORY OF G. I. JOE’ 
EPIC FILM OF PRESENT CONFLICT 


Appealing Tribute To American Infantry 


Of the multitude of motion pictures which have emerged from the present world conflict, not one has been able 
to withstand comparison with “The Big Parade,” the great film of World War I. But in Ernie Pyle’s “Story of G.I. 

Joe,” the compelling and powerful tribute to the American infantryman which opened yesterday at the . 

Theatre, there will be few to deny that here is a film which takes its place alongside the immortal production of the 1920’s. 

It will be recalled that some time ago, the late Lt. General McNair voiced regret that—although every branch 
of the service had been glorified on the screen—somehow the ordinary foot soldier had been overlooked. 

Now, this wrong has been righted. It was inevitable that the basis 
of the film should be Ernie Pyle’s best-seller, “Here Is Your War.” The 
choice was a happy one, for it was the simple, human reporting of the 
beloved war correspondent that brought to America the realization of the 
trials and tribulations of the infantryman. 

Although there is no central plot around which the thrilling action 
revolves, this United Artists release depicts the course of the war 
through the varying fortunes of a half-dozen soldiers, who, together JL , 

with Burgess Meredith, dominate most of the footage. |L' . SV 

The story opens in Africa and Meredith, who plays the famous re- mSNM 

porter, has just joined a combat infantry outfit. At the outset, his pres- MSSMj 

ence is resented because correspondents heretofore had only been glam- Kkx 

ourizing the Air Corps. It is*only after he shares with the men a Stuka , /'Jjjjiiri 

dive-bombing attack that they accept him. F \ jk .ArnlQjjJmW 

The characterizations are beautifully balanced against one another 
and the men representing a cross-section of American life, are typi- *" T)Jv 

cally “G.I.” Everything they say and do follows a natural pattern. For . ' ' w A 

example, when the bombastic Dondaro bursts into a ruined cafe to es- 
cape a hail of bullets and sees the sultry, exciting Yolanda Lacca crouch- 
ing behind the bar—it seems perfectly normal for him to momentarily 

forget the exigencies of war. ^ 

The film is studded with scenes of poignance, humor and tragedy, \ 

presented against a backdrop of such memorable and realistic battles I'/ 

as Kasserir.e Pass, Salerno and Cassfno. h ’ 

Burgess Meredith has for many years enjoyed the reputation of being 1 
one of America’s finest actors. In his portrayal of Ernie Pyle, he com- 
pletely captures the simple, human qualities of the great war corre- ' 1 

soondent, and makes a strong bid for Academy Award honors. Others in 
the cast who give sterling performances include Freddie Steele, Robert 
Mitchum, Wally Cassell, Tito Renaldo and Yolanda Lacca. 

Producer Lester Cowan deserves unstinted praise for his overall 
handling of the film. Academy Award-winner William A. Wellman is 
to be congratulated on his sensitive and understanding direction of the 
United Artists release. Ernie Pyle’s “Story of G.I. Joe” is a “must” 
picture for young and old alike. 


Robert Mitchum scores a smash suc¬ 
cess by his portrayal of Captain Walker 
” ’ * i “Story of G. I. Joe,” the 


in Ernie Pyle’s 

outstanding film currently showing 

•he . Theatre. In this United 

Artists release, Burgess Meredith stars 
as Ernie Pyle. 


Meredith Doffs His Uniform 


WAR CORRESPONDENTS 
PORTRAY THEMSELVES 


22B—1 Column Scene (Mat .30) 

In Lester Cowan’s production of Ernie Pyle’s “Story of 
G. I. Joe,” the above war correspondents not only served as 
technical advisors but also play themselves in the film which 

is currently being shown at the . Theatre. They 

are, from left to right, Bob Rubin of Reuters, Bob Landry 
of Life Magazine and Clete Roberts of the Blue Network. 

This is in line with the coopera¬ 


tion extended by the nation’s three 
major wire services — Associated 
Press, United Press and Interna¬ 
tional News Service —in order to 
guarantee complete authenticity 
for the production. To this end, 
they loaned their top-flight war 
correspondents for up-to-the-min- 
ute technical advice and for real- 
life roles in the film, which sup¬ 
plies a long-needed glorification of 
the American infantry soldier— 
the plain, foot-weary “G. I. Joe.” 

Ernie Pyle felt that he was get¬ 
ting too much glory. He said that 
many of the war correspondents 
were doing a bang-up job of re¬ 
porting the war under extreme dif¬ 
ficulty. It was at his request that 


some of the battle scribes men¬ 
tioned in his best-seller “Here Is 
Your War,” will appear in the 
picture. 

Other correspondents cited by 
Pyle, and to whom film credit will 
be given, include Don Whitehead 
and Hal Boyle of Associated Press, 
George Lait of International News 
Service, Chris Cunningham of 
United Press, Sgt. Jack Foisie of 
“Stars and Stripes” and Lucien 
Hubbard of Readers Digest. 

The Academy Award winner, 
William A. Wellman, directed Er¬ 
nie Pyle’s “Story of G. I. Joe,” in 
which Burgess Meredith plays the 
leading role. It is a United Artists 
release. 


SHORT FILLERS 


Because of the magnitude of 
the task, Producer Lester Cow¬ 
an spent more than a year in 
careful preparation before mov¬ 
ing Ernie Pyle’s “Story of G. I. 
Joe” into production. This 
United Artists release, now at 

the . Theatre, was 

budgeted at $2,000,000 and 
stars Burgess Meredith. 

★ ★ ★ 

Burgess Meredith, who por¬ 
trays the famous war correspon¬ 
dent in Ernie Pyle’s “Story of 
G. 1. Joe,” current attraction 
at the . Theatre, vis¬ 

ited Pyle in New Mexico to 
study his mannerisms, and 
brought back the old, frayed 
clothes worn by the celebrated 
reporter. He ivears them in the 
film. 


Ernie Pyle’s “Story of G. I. 
Joe,” which opened at the 
at the request of the late Lt. 
General McNair, who asked for 
“a just hit of glory” for the 
American infantryman. It is the 
first film to pay tribute to the 
foot-slogging soldier of World 
War II. 

★ ★ ★ 

Dorothy Coonan, who portrays 
an American nurse in Ernie 
Pyle’s “Story of G. I. Joe,” now 

at the . Theatre, is the 

wife of William A. Wellman, 
who directed the film. Ten 
years ago he asked her to give 
up her career and become Mrs. 
Wellman. It was at his request 
that she returned to greasepaint 
for her role in the film. 
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/l G. I. Joe 
Takes 
itoananee 
TThere He 
Finds It! 


PLEASANT INTERLUDE for Wally 
Cassell, who is featured in Ernie 
Pyle’s “Story of G. I. Joe,” now at 

the.Theatre. His trigger 

finger relaxes on the sub-machine 
gun l>ecause the lovely Yolanda 
Lacca is not the kind of game he’s 
been hunting. So he declares a 


PERSONAL ARMISTICE and sets 
out to convince Yolanda that resist¬ 
ance is useless. “We come as libera¬ 
tors, not conquerors,” he’s probably 
saying. After some persuasion, he 
succeeds in representing himself 
as an emissary of good will, with the 
result that Yolanda accepts the terms 


OF UNCONDITIONAL SUR¬ 
RENDER and they proceed 
to cement relations in a 
manner that is acceptable all 
over the world. Produced by 
Lester Cowan, this United 
Artists release stars Burgess 
Meredith as Ernie Pyle. 


21C—Three Column Scene (Mat .45) 


Twice Within Three Years 


Twice in three years, the Army has directed Burgess 
Meredith’s acting talent into show channels. 

The first time, it was to play in 


“Candida,” with Katherine Cornell 
in New York for the benefit of 
the Army Emergency Relief Fund. 
His role was that of Marchbanks, 
an 18-year-old poet, in this stage 
production. 

Now, once again, he’s been placed 
on inactive status by the War De¬ 
partment in order to portray the 
beloved war correspondent in 
Ernie Pyle’s “Story of G. I. Joe,” 

current attraction at the . 

Theatre. The film is based on the 
best-seller, “Here Is Your War,”— 
a book that contains the columns 
which Ernie Pyle wrote when he 
covered the European front. 

Meredith was chosen from over 
500 candidates in a nationwide 
search that covered the length and 
breadth of the land. Every aspir¬ 
ant for the role was tracked down, 
interviewed and where necessary, 
given a screen test. This meticu¬ 
lous care was evident in every 
phase of the picture’s preparation 
and production. 

In addition to a $2,000,000 bud¬ 
get, Producer Lester Cowan pro¬ 
vided all the ingredients required 
to make the film, a just tribute to 
the unsung American infantryman. 
William A. Wellman was selected 
to guide the production to the 
screen. This director, it will be 
recalled, won the Academy Award 
for his handling of “A Star Is 
Born” several years ago. 

The Army has further cooper¬ 
ated by lending a contingent of 
troops from nearby camps fully 
outfitted for combat. Wherever 
possible, actual war veterans of 
the battle scenes depicted, have 
been obtained. 

This United Artists release has 
been favorably compared with “The 
Big Parade,” the great war film 
of the last conflict. 


SEEING DOUBLE! Before Ernie 
Pyle’s trip to the Pacific, the fa¬ 
mous correspondent stopped off on 
the set of Ernie Pyle’s “Story of 
G. I. Joe,” the current film at the 

.Theatre, to wish Burgess 

Meredith the best of luck in the 
actor’s portrayal of Pyle. The pic¬ 
ture is a United Artists release. 

26A&=rlr~Column Scene 
r (Mat .15) 


Burgess Meredith Seen 


As Pyle in Great Film 


Ernie Pyle’s “Story of G. I. Joe,” the compelling and 
powerful tribute to the American infantryman which opened 

yesterday at the . Theatre, is the only film to 

emerge from the present conflict that bears comparison with 
the immortal “Big Parade.” 


Here at last is a motion picture 
which fills the vast void among 
the multitude of war films that 
have glorified virtually every 
branch of the service. But strange¬ 
ly enough, the common foot soldier 
—the man without whom no vic¬ 
tories in battle could be won— 
had been ignored. 

Happily, the American people 
have not waited in vain. It was 
inevitable that the basis of the film 
should be Ernie Pyle’s best-seller, 
“Here Is Your War.” For it was 
the simple, human reporting of 
the beloved war correspondent that 
brought home to all the realiza¬ 
tion of the trials and tribulations 
of the infantryman. 

Although there is no central plot 
around which the thrilling action 
revolves, the film depicts the course 
of the war through the varying for¬ 
tunes of a half-dozen soldiers, who, 
together with Burgess Meredith as 
Ernie Pyle, dominate most of the 
footage. 

Characterizations are beautiful¬ 
ly balanefed against one another 
and the men representing a cross- 
section of American life, are typi¬ 
cally “G. I.” Everything they say 
and do follows a natural pattern. 
For example, when the bombastic 
Dondaro burst into a ruined cafe 
to escape a hail of bullets and sees 
the sultry, exciting Yolanda Lacca 
crouching behind the bar—it seems 
perfectly normal for him to mo¬ 
mentarily forget the exigencies of 
war. 

The film is studded with scenes 
of poignance, humor and tragedy, 
presented against a backdrop of 
such memorable and realistic bat¬ 
tles as Kasserine Pass, Salerno and 
Cassino. 

In his portrayal of Ernie Pyle, 
Meredith gives an Aca- 
Award - winning perform- 
The resemblance he bears 
late war correspondent in 
Artists release is posi- 
In addition, he 
ires the simplicity 


SERIOUS STUDY of Burgess Mere¬ 
dith, who plays the famous war 
correspondent in Ernie Pyle’s 
“Story of G. I. Joe,” the United 

Artists release now at the. 

Theatre. Sharing his introspective 
thoughts is Ayrab, the mascot. 

27A—1 Column Scene 
(Mat .15) 


and spirit of Ernie Pyle—even to 
the mannerisms. 

Included in the cast are Freddie 
Steele, Robert Mitchum, Wally 
Cassell, Tito Renaldo and Yolanda 
Lacca—who all contribute sterling 
characterizations. 

Producer Lester Cowan and the 
Academy Award-winning director, 
William A. Wellman have com 
bined their talents to make Err ; 
Pyle’s “Story of G. I. Joe” one of 
the truly epic films of our time. 




\ITCHUM'S SUCCESS STORY 
i lad. He scores a smash hit in the film. .21 
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PYLE ROLE 


One of the major problems that 
faced Producer Lester Cowan when 


he undertook to bring to the screen 
Ernie Pyle’s best-seller, “Here Is 
Your War,” was to find an actor 


who could impart the same human 
qualities in the film that the be¬ 
loved war correspondent pos¬ 
sessed. 


How superbly he met the chal¬ 
lenge is plainly evident when you 
see Burgess Meredith in Ernie 
Pyle’s “Story of G. I. Joe,” now 
showing at the . Theatre. 

When word reached the public 
ear that Ernie Pyle would be a 
central character in the story, 
trouble began to brew. Thousands 
of letters poured into Mr. Cowan’s 
office, each suggesting someone else 
for the Pyle role. 

A great percentage of the mail 
came from soldiers who knew the 
famous correspondent. A typical 
letter read: “0. K. Bud, so you’re 
going to make a pcture about Er¬ 
nie. It better be good—and it bet¬ 
ter be a good picture of Ernie, be¬ 
cause a lot of us knew him and 
loved him, and we knew what he 
was like.” 

Mr. Cowan wanted someone 
who looked as much like Ernie as 
possible, but beyond that, the ac¬ 
tor had to possess the same hu¬ 
manness, the same humility, the 
same great-heartedness that was 
so much a part of Ernie. 

Every prospect was investigated 
whether he was an experienced 
actor or not and after many ex¬ 
haustive tests Lester Cowan made 
the decision — Captain Burgess 
Meredith was to play the xole of 
Ernie Pyle in this United Artists 
release. 

Having been placed on inactive 
duty status by the War Depart¬ 
ment, Meredith returned to grease¬ 
paint in order to play the most dif¬ 
ficult part in his career. Prior to 
his entry into the service, he had 
successfully invaded every phase 
of the entertainment world in the 
capacities of actor, writer and di¬ 
rector. 

Some of his notable screen ap¬ 
pearances were “Winterset,” 
“Spring Madness,” “Idiot’s De¬ 
light,” “Of Mice and Men,” “That 
Uncertain Feeling,” “Tom, Dick 
and Harry” and “Street of 
Chance.” 

The magnificent performance 
which Meredith brings to the 
screen in Ernie Pyle’s “Story of 
G. I. Joe” is a tribute to Lester 
Cowan’s good judgment. 


FOR THE FIRST TIME in the present conflict, the late Lt. General McNair’s plea for “a bit of glory” for the American Infantryman is 

answered in the monumental motion picture tribute to the mud-slogging soldier, now playing at the.Theatre. The film is Ernie Pyle’s 

“Story of G. I. Joe,” which is based on the beloved columnist’s best-seller, “Here Is Your War.” Pyle wrote: “I love the infantry because 
they are the underdogs. ’They are the mud-rain-front and wind boys. They have no comforts, and they even learn to live without the neces¬ 
sities, and in the end they are the guys that wars can’t be won without.” These words best reflect the spirit of the picture. Burgess Meredith 
portrays the famous war correspondent in this United Artists release which was directed by Academy Award-winner William A. Wellman. 

19D—Three Column Scene (Mat .45) 


* 0 * 


Ten Commandments Guide For Film 

Following the announcement that Ernie Pyle’s “Story of G.I. Joe,” now 

playing at the. Theatre, was to be made, Producer Lester Cowan was 

flooded with mail from servicemen everywhere, pleading for a realistic inter¬ 
pretation of the combat infantryman. 

The sum and substance of their comments is best contained in the letter re¬ 
ceived from Sgt. Jack Foisie, special correspondent for The Stars and Stripes. 
He listed “Ten Commandments” which should be followed. They are: 

1. If there’s going to be any heroine, it should be an evacuation hospital 
nurse and she should really look “heat up” but still good to a guy who’s in pain 
and far from home. 

2. Don’t have all the wounded gritting their teeth; a few do cry; and not all 
men die with a terrific punch line on their lips. 

3. There is humor in war but it’s often subtle and bitter. 

4. Don’t make the film sentimental, and the G. I.’s patriotism shouldn’t be 
obvious—it has been in most Hollywood pictures. His belief in the right of what 
he’s fighting for should be sensed rather than seen or heard. 

5. Since the story is based on Ernie Pyle’s book, with Ernie himself as a 
character, the actor who portrays him should really meet him, even if he has to 
be sent to the front to do it. 

6. Show as many new weapons as possible and stress the infantryman’s in¬ 
genuity in using them, and his initiative in unforseen conditions. 

7. Background shots should be authentic, even if they are nothing but re¬ 
issued combat shots by combat cameramen; there can be no substitute for the 
real “McCoy” in this. 

8. Make the picture like Bill Mauldin’s cartoons. This is not my quote but 
one often-repeated from G. I.’s of the 5th Army Area where his cartoons appear 
in The Stars and Stripes. 

9. A plug for the Red Cross wouldn’t be out of place; they’re doing a good 
job for the man in the rear; there is very' little anyone can do to alleviate the 
hardships of combat. 

10. Let the infantryman be queen of battle, also king. No fighting man of 
any branch will disagree with you in this. 

Producer Cowan, for his part, kept faith with these precepts and the result 
is a magnificent tribute to the ordinary foot-slogging soldier, which is being favor¬ 
ably compared to “The Big Parade,” that great film of World War I. 

In his portrayal of the famous correspondent, Burgess Meredith achieves 
new heights of stardom in Ernie Pyle’s “Story of G.I. Joe.” William A. Well¬ 
man, the Academy Award winner, directed this United Artists release. 


Reading Pyle Column 
Does The Trick 

Take Director William Wellman’s word 
for it. The real G.I.’s the army lent for 
participation in the battle scenes for Lester 
Cowan’s production of Ernie Pyle’s “Story 
of G. I. Joe” are as responsive as any ex¬ 
perienced Hollywood actor. Yet none of 
these boys, the majority of them veterans 
from the Italian and African campaigns, 
had ever faced a camera before. 

On location at Victorville, Calif., Wellman 
photographed the tragic retreat of Kassarine Pass. Rushes viewed at the 
studio brought unstinted praise from Cowan and Burgess Meredith, who 
plays the famed war correspondent in this film now showing at the 
. Theatre. 


Actual 

Assure 


“G.I.’s” 

Realism 


“When the bullet hits you, just fall—don’t flop 
around like the movies do it.” 

It’s Captain Milton M. Thornton talking, and 
he’s telling Corp. Earl Mauppin of Wynne, Ark., 
how to fall when & machine-gun bullet drills him 
in Ernie Pyle’s “Story of G.I. Joe,” now showing 
at the . Theatre. 

Captain Thornton, lent by the Army as a techni¬ 
cal adviser for the film, knows what he’s talking 
about because he saw many of our men hit in the 
battle of North Africa, and was himself wounded. 

An interested listener is Burgess Meredith, in 
the role of Ernie Pyle, on whose best-selling book, 
“Here Is Your War,” Lester Cowan’s production 
is based. Another is William A. Wellman, Academy 
Award winner, who directed this United Artists 
release. 


Bob Mitchum’s 
Success Story 


ROBERT MITCHUM 
32A—One Column Scene 
(Mat .15) 

Less than two years ago, he 
had been turned down by “every 
producer in Hollywood.” To date 
he has already appeared in 19 
films. 

That’s the success story of 
young Robert Mitchum, who plays 
a leading role in Ernie Pyle’s 
“Story of G. I. Joe,” current mo¬ 
tion picture attraction at the 
. Theatre. 

Mitchum portrays an American 
infantry officer in this film, and it 
follows on the heels of a starring 
assignment in “West of the Pe¬ 
cos,” a Zane Grey “super-western.” 

He got his start in the “Hopo- 
long Cassidy” series, playing 
everything from the “heavy” to 
the dramatic lead. From that 
springboard he leaped to roles in 
such films as “The Human Com¬ 
edy,” “Gung Ho,” “Thirty Seconds 
Over Tokyo,” and others. 

Mitchum is enthusiastic over his 
vole in the Ernie Pyle film. He 
calls it a “natural.” He likes, too, 
the fact that Associated Press, 
United Press and International 
News Seiwice cooperated to make 
the picture strictly authentic by 
lending their topflight correspon¬ 
dents, fresh from the battle areas, 
as technical advisers and to por¬ 
tray themselves on the screen. 

This United Artists release is 
the first film to pay tribute to the 
“lowly” U. S. Infantry. It stars 
Burgess Meredith and was directed 
by William A. Wellman. 


“Yes,” muttered Wellman, “I had a good director and swell actors.” 

“How do you mean that?” Meredith asked. 

“Well,” replied Wellman, “I had those actual G. I.’s for my players and 
I got them together and told them I wasn’t going to have any top kick de¬ 
scribe to them what I wanted in the scene nor was I going to try myself. 

“I simply read them Ernie Pyle’s column on the retreat. And those 
men listened! You should have seen their faces. When I finished, no more 
was said. We went to work. Affected by Ernie’s words, the men gave me 
the exact dramatic values that I wanted. What might have been a difficult 
sequence requiring three or four days to shoot if we had used actors, we 
completed in a morning. 

“So, if you like the scene, congratulate the G. I.’s and give Pyle the 
credit. He was the director in this case. 


What is interesting is that these sequences are 
enacted on sets which are replicas of Kasserine Pass, 
Sicily, Salerno and Cassino. “G. I.’s” and war cor¬ 
respondents, as well as visitors who have “been 
across” during the war, among them Bob Hope, 
Bob Landry and Frances Langford, all commented 
on the realism of the sets. One ruined town with 
rubble-piled streets was constructed at a cost of 
$100,000—an expensive bit of desolation. Another 
outstanding set represented the territory around 
Gassino—a mass of mud and wet and foxholes, 
with the Monastery crowning the top of a hill in 
the distance. 

And thus every effort was put forth to make 
Ernie Pyle’s “Story of G.I. Joe” a factual narra¬ 
tive of men who fought their way through with 
cold steel, muscle and courage. 
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Burgess Meredith Gets 
Endorsement of Pyle 


Ernie Pyle’s Simplicity 
Reflected In Writings 


Perhaps the most fitting tribute to the memory of Ernie 
Pyle is Lester Cowan’s production of Ernie Pyle’s “Story of 
G. I. Joe,” which will be shown at the Theatre be¬ 
ginning . Ernie, as he is affectionately known to 

G.I.’s everywhere, endeared himself to 40,000,000 readers, 
who avidly read his syndicated column. 


He was a simple man writing of 
simple men who were beset by the 
woi-st pestilence ever to face hu¬ 
manity—and it was as a sounding 
board for the thoughts, words and 
deeds of the unsung foot soldiers, 
that he became an American house¬ 
hold commodity. 

Ernie Pyle sprang from a hum¬ 
ble background and at the time of 
his death was only 44 years of 
age. A restless nature that kept 
his eye on distant horizons while 
he attended grade and high school, 
definitely asserted itself when he 
was a student of Indiana Univer¬ 
sity, not far from his native farm¬ 
ing community of Dana, Ind. It 
was this yearning that was to set 
the pattern for the success that 
was to be his. 

RESTLESS NATURE 

In college, ironically enough, he 
took journalism because he heard 
it was a snap course. However, 
shortly before graduation, he 
drifted off the campus and inau¬ 
gurated his career in 1923 as a 
cub reporter on the La Porte, Ind., 
Herald. For twelve years there¬ 
after, he worked his way up the 
journalistic ladder which reached 
its climax when he served as man¬ 
aging editor of the Washington, 
D. C., Daily News. 

Then, in 1935, his restless na- 


ERNIE PYLE 
29 A—1 Column Scene 
(Mat .15) 

ture again exerted itself and he 
launched himself as a roving re¬ 
porter, which was projected 
through the war and until his un¬ 
timely death on April 18th. Ernie 
could never understand the fame 
and adulation he garnered as a 
war correspondent. Even after he 
won the coveted Pulitzer Prize— 
one of many awards—for war cov¬ 
erage, he remained the same sim¬ 
ple soul who loved people and hated 
war with such a burning inten¬ 
sity. He was mobbed and sought 
after beyond the fondest hopes of 
any motion picture star and his 
fan mail soared to astronomical 
proportions. 

Perhaps the best insight into 
Ernie Pyle’s character can be 
gathered from the letter he wrote 


Lester Cowan: 

“For God’s sake, don’t depict me 
constantly running around with 
pencil and notebook taking down 
names. I never take notes except 
names and addresses, and those 
usually on a V-mail envelope or 
any scrap of paper handy. 

“Showing me with the soldiers 
—well, I'm just with them, that’s 
all. Now and then, there might 
be a little group around talking; 
most of the time I’d just be riding 
with them, marching with them, 
eating with them, or sitting on the 
ground talking to some of them. 

“Soldiers are always asking me 
what I think, in a sort of hopeful 
way; but seldom does any one of 
them come to me with his troubles 
—once in a while, but not often. 

“Every soldier wants his name 
in the paper; and in those outfits 
with which I served during the 
winter and spring right in the 
front, I believe I’m looked upon 
by the soldiers with as much re¬ 
spect as their own leaders.” 

REVEALED OWN FEARS 

One of the qualities that at¬ 
tracted readers was that he never 
hesitated to reveal his own foibles 
when he wrote about the foibles of 
others. He often said that he was 
as afraid and as down-to-earth 
as the people he wrote about. 

His chief hobby was driving an 
automobile, which in itself, is an 
evdence of the simple tastes in his 
makeup. He was an inveterate 
putterer—he loved to make things 
with his hands. He even pre¬ 
ferred to roll his own cigarettes. 
Ernie enjoyed good food and with 
characteristic male vanity when 
they invade a woman’s domain, he 
fancied himself a good cook. 

His big enthusiasm was auto 
races and he used to travel far 
afield to see one. Just as some 
folks idolize Hollywood stars, he 
viewed these daredevil drivers with 
unbounded admiration. 

In the matter of clothing, he had 
a distaste for buying anything new 
and would wear one suit until his 
elbows virtually showed through. 
He also had a mania for a special 
kind of oversized, crumbly hats— 
one of which lasted him for years. 
The same applied to shoes. He 
never had more than one pair. 

He disliked disorder in personal 
surroundings and loathed dirt and 
discomfort. Yet he subjected him¬ 
self to these privations as well as 
the fear he felt of death, because 
as he put it, “. . . there’s a war 
on and I’m part of it . . . I’m sim¬ 
ply going because I’ve got to— 
and I hate it.” 

Ernie Pyle’s “Story of G. I. Joe” 
is based on the correspondent’s 
book, “Here Is Your War.” In this 
United Artists release, directed by 
William Wellman, Burgess Mere¬ 
dith plays the principal character. 
He heads a cast of 200 speaking 
roles in this motion picture trib¬ 
ute to the American Infantry. The 
War Department cooperated in the 
production and Ernie Pyle, while 
en route to his ill-fated Pacific as¬ 
signment, stopped over in Holly¬ 
wood to see some of the scenes then 
shooting, in addition to the already 
completed footage. 


FREDDIE STEELE CARVING FILM NICIIE 


When discussions arose as to what actor might authenti¬ 
cally portray the immortal war correspondent in Ernie Pyle’s 

“Story of G. I. Joe” currently showing at the . 

Theatre, Lester Cowan, who produced this United Artists 
release, faced a most formidable decision. 

Practically every big league 
character star in Hollywood came 
in for consideration. Then, Cap¬ 
tain Burgess Meredith’s name was 
suggested and Pyle, when asked 
for an opinion, enthusiastically en¬ 
dorsed the casting. 

And, so, having been placed on 
inactive duty status by the War 
Department, Meredith returned 
to greasepaint in order to play the 
celebrated war columnist in a pro¬ 
duction that includes 200 speaking 
roles as well as actual “G. I.’s,” 
veterans of the Italian and Afri¬ 
can campaigns. 

Until his entry in the service, 
where his record speaks for itself, 

Meredith had successfully invaded 
every phase of the entertainment 
world in the capacities of actor, 
writer and director. 

Burgess Meredith was born in 
Cleveland, Ohio, in 1909 and re¬ 
ceived a thorough education which 
was climaxed at Amherst College. 

Prior to entering the theatre, he 
was a newspaper reporter, sold 
neckties, peddled vacuum cleaners 
from house to house, worked as a 
runner on Wall Street and shipped 

to South America as an ordinary BURGESS MEREDITH 


seaman. 

Eve LeGalliene gave the young 
man his first experience in front 
of the footlights and after an ap¬ 
prenticeship of four years, he fi¬ 
nally came into his own by contrib¬ 
uting a memorable Broadway per¬ 
formance in “Little ’01 Boy.” Then 
came a succession of other stage 
hits and in 1936 he made his mo¬ 
tion picture debut in “Winterset.” 

From here on, Meredith divided 
his career between Hollywood and 
New York. Some of his other 
screen appearances were in 


30A—1 Column Scene 
(Mat .15) 

“Spring Madness,” “Idiot’s De¬ 
light,” “Of Mice and Men,” “Cas¬ 
tle on the Hudson,” “Second Chor¬ 
us,” “San Francisco Docks,” “That 
Uncertain Feeling,” “Tom, Dick 
and Harry” and “Street of 
Chance.” 

Ernie Pyle’s “Story of G. I. 
Joe,” which is Meredith’s latest 
film, is based on the beloved cor¬ 
respondent’s best seller, “Here Is 
Your War.” 


Doffs His Uniform 
Three Years 


BACK IN THE LIMELIGHT is Freddie Steele, former middleweight 
boxing champion of the world, pictured with Avrab, the mascot. 
Steele has a featured role in Ernie Pyle’s “Story of G. I. Joe,” the 

United Artists release now playing at the.Theatre. Directed 

by Academy Award-winner William A. Wellman, the film stars 
Burgess Meredith, who portrays Ernie Pyle. 

23B—2 Column Scene (Mat .30) 


Freddie Steele retired at the age 
of 26, with an annuity ample for 
him and his family—but he would 
not quit because he had ambitions. 

So, after a meteoric career in 
which he soared to the world’s 
middleweight boxing championship, 
he looked around for a new field 
to conquer, and found one—acting. 
And, as in his ring career, he is 
quickly climbing the ladder to the 
top. 

As Sgt. Warnicki, in Ernie 
Pyle’s “Story of G. I. Joe,” star¬ 
ring Burgess Meredith, which is 

currently showing at the . 

Theatre, Steele is playing his big¬ 
gest role to date. This United Ar¬ 
tists release is based on the fa¬ 
mous correspondent’s best-seller, 
“Here Is Your War.” 

Steele started boxing when he 
was only 13 years old and his phe¬ 
nomenal rise was climaxed in 1936 
when he won the world’s middle¬ 
weight crown from Babe Risko. 
He defended his title successfully 
12 times. Defense No. 13, how¬ 
ever, proved unlucky. In this bat¬ 
tle, held in Seattle, he lost the ti¬ 
tle to A1 Hostak. 

This was Steele’s last fight, 
closing his remarkable career of 
165 bouts, of which he lost only 5. 

He launched his new career in 
Preston Sturges’ “Hail, the Con¬ 
quering Hero,” followed by “Pin¬ 
up Girl” and “Duffy’s Tavern.” 
His performance in the present 
Lester Cowan production is fur¬ 
ther assurance that Freddie Steele 
has a long and promising future 
ahead of him on the screen. 


TWO PEAS IN A POD . . . Here’s the actual Ernie Pyle with Burgess Meredith, who portrays the cele¬ 
brated correspondent in Ernie Pyle’s “Story of G. I. Joe,” the great film tribute to the American Infan¬ 
tryman, now showing at the.Theatre. In this United Artists release, which was budgeted at 

$2,000,000, realism was the keynote and many actual war veterans of the battle scenes depicted appear 
in this motion picture. 

20C—3 Column Scene (Mat .45) 


“PICKING 
A STAR" 
MAKES 
GREAT 
DRAMA 
PAGE 

ALl 


years, the Army has directed 
talent into show channels. 

it was to Dlav in 


DANCED HER WAY TO SCREEN 


Yolanda Lacca portrays Amelia, an amorous Italian cafe 
maid, in Ernie Pyle’s “Story of G. I. Joe,” Lester Cowan’s 
picturization of the immortal Pyle’s best seller, “Here Is Your 
War.” In this United Artists release, Burgess Meredith ap¬ 
pears as the celebrated correspondent. 

Barn in Paris, Yolanda, at the age of 12, immersed herself in the 
ballet and two years later she was invited by the great Massine to join 
the Monte Carlo Ballet Russe—as soloist—an almost unheard-of accom¬ 
plishment for a youngster of 14. 

Miss Lacca remained in the ballet 
for four years, touring Europe and 
both Americas. She little realized, 
when she said goodbye to her 
father — a noted anti-fascist in 
Paris—that she might never see 
him again. 

In the meantime, Yolanda con¬ 
tinued her outstanding success with 
the ballet and the inevitable hap¬ 
pened during an appearance on 
the west coast—a Hollywood con¬ 
tract. Her most recent appear¬ 
ances were in “Hostages” with Ar¬ 
turo de Cordova and “Of Human 
Bondage,” a remake of the early 
Bette Davis hit. 

In Ernie Pyle’s “Story of G. I. 
Joe” now on the screen of the 

YOLANDA LACCA . Theatre, she has a full 

31A—1 Column Scene opportunity to demonstrate her 

(Mat .15) sultry talents as a femme fatale. 


Burgess 
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